FIFA WORLD CUP 2026™

February 10, 2026
Presented by: Assistant Chief M. E. Howard




In 2022, 5 Billion people engaged in tournament content,
utilizing various platforms and devices, across the qlobe.
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The average World Cup match is watched by 170 Million people

worldwide.

15 Billion people worldwide watched
the 2022 World Cup final.

Gy The 2022 Super Bowl drew

12 million viewers.

28 Million Americans watched the
2022 World Cup Final

&> NCAA Final Four - 147 Million
& NBA Finals - 116 Million
& World Series - 12.3 Million
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Countries Coming to Houston
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HOUSTON STADIUM

Netherlands Germany Portugal
JUNE 14 - 12:00 CT
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JUNE 20 -12:00 CT

Curagao Uzbekistan
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CABO VERDE % \V4 SAUDI ARABIA

JUNE 26 -19:00 CT

* UEFA Play-off B winner
[Ukraine/Sweden/Poland/Albania]

* FIFA Play-off 1 winner [Congo Saudi Arabia
DR/Jamaica/New Caledonia]

LLLLLLLLLLLLLLLLLLL




FIFA WORLD CUP 2026™

Safety & Security



FIFA26 (USA)
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Houston
Executive
Committee

Houston Host
Committee

Houston
Leadership
Committee
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NRG Stadium

Stadium capacity - 72,000

Crowds inside and out

Soccer fans
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Operational and tactical
resources
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FAN MARCHES

Unknown number marching —
team dependent*

Communications with
organizations

Occur on match days

Assessing several options

Pop-up marches a possibility




Fan Festival
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HOTELS

BASE CAMPS

TRAINING SITES

AIRPORTS

FIFA



